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Design Management for the Future

- CEO
(ICSID) , . 1993
1995 ICSID
ICSID
(IDSA) , 2003
: Design Management for the Future
Kofi ANNAN 2002 Sustainable Development “

(1) What is our normal business and how can we do it differently?
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Industry

[ "Incdustriat Deszign

GlobaliLocal Ide ntity &
Culture

Sustainability &
Health
Tribal Global

“Pre/Post Industrial” Design Haitom etihn

Pyramid
Development
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(2) Understanding the Different Dimensions of Reality

o4

P (Psychology), (Physiology), (Physics), (Profit)

1 ’ ’ ’ ’ 1
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Understanding The Different Dimensions of Reality:

Culture
-Psychology
-Physiology

= *Physics
=Profit

AlLe
“alue to Produc
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12 5 ( ) 13:30~15:30

14

Mircro Technology, P&G, Rowenta,

20
LG

(Life),

. 1988

ACCO, )
, Wilkinson Sword Wedgwood

IDEO

1989

, Pace
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12 5 () 13:30~15:30

( ; )

Design In Flanders

_1991 (VIZO)
, 4 <Kwintessens>
1981 World Crafts Council
. 1992 2000 World Crafts Council , 1975 1991
(ESIM)

: Design In Flanders

Modular , Light, Kreon
50

Kreon - Quadro Delta Light — Tubular Luc Vincent —
Square Moon for Modular

) (Biennale
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Interieur), VIZO

VIZO , 1991
500 Syntra

VIZO ,

VIZO 650 , ) , )
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12 5 () 13:30~15:30

1)

€))

. 1993

Design Zentrum Nordrhein Westfalen
Fachhochschule fur Technik und Wirtschaft
. 2003 (IcsID) 2005
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, ‘ ’ ‘Think different’ ,
5%

6) 4
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Design as a Driving Force for the Future

. 1969
Esslinger
100

: Design as a Driving Force for the Future
FrogDesign Corporate Management

34
(1) Integration

(Integration)
1969
200 5

Design & Passion

Hartmut Esslinger
(Form follows Emotion)’

Design

PR

44

Hartmut
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Creative Convergence

1970
1990
, e-commerce
1990

Retro Futurism

Retro Retro

Creating the Value Chain
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Design a tool for Cooperate Strategy

. 1998

: Design a tool for Cooperate Strategy

LG LG , LG 1947 , 1959
, 1958

LG ,

LG

(1) Vision & Strategy

, LG
LG C.I.P ‘User first design’ . , Uniqueness, Simplicity,
Emotion, Reliability
User first design LG

a r -

L IS
e e .t
Uniqueness Simplicity

USER first DESIGN

rL
[




(2) Design Infra
LG , Lab , DDM Lab
Lab, DA Lab, LG LSR Lab

GDM

(3) DCR(Design Creative Report)
DCR , ,
1998

.LG ) ,
2001 10 ,2003 5 5 ,2003 12

Concept Creation Ideation & Styling Verification & Revision

(I Design Concept @ Sketch ar @ Consumer
@ Design Request e fvation SofthiUp Research
® Decision on (2030 Rendering
Dresign Concept (B Mock Up

L a0 lconeurrent Desian  Constitution Briefin Commities :




